COMMERCIAL DEPARTMENT ROLE PROFILE

MEDIA & COMMUNICATIONS MANAGER
RESPONSIBLE TO:

Commercial Director 

RESPONSIBLE FOR:

NA
RELEVANT GENERAL OBJECTIVES
· Ensure high standards of media service at domestic and International matches at Trent Bridge and build and maintain good working relationships with local and national media to maximise positive coverage for all aspects of the business 

· Support the Senior Marketing Manager to drive the Club’s marketing and communication programme to ensure maximum financial return, always considering the Club’s brand and values are promoted 
· Manage internal communication to the Senior Management Team, Committee and Staff. 
· Maintain a clear communication plan to promote the Club and Club news to its members and supporters
· Support the Commercial Director in the delivery of  Club and Venue objectives and contribute to the continual assessment of activities

SPECIFIC ROLE PROFILE

Marketing and Communications Collateral

· In conjunction with the Senior Marketing Manager, develop and maintain an annual production and mailing calendar for all marketing collateral, enforcing a clear production timeline and process for each project
· Provide written copy for the website and Club’s publications including magazines, newsletters, year book, annual report, match day programmes and press releases 
· Support the marketing team in the management of Club data ensuring the correct segmentation of data and appropriate, tailored content is sent
· Oversee all written copy, ensuring it is accurate, on brand, in the right tone of voice and relevant to the current marketing plan
· Plan, provide and oversee all video content created for the club including player, staff and visitor interviews
· Oversee the brief, design and production of Club publications including the yearbook, the club magazine (Covered) and annual report
· Provide cover for the Digital Marketing Manager and the Senior Marketing Manager in their absence
Communications
· Ensure delivery of PR support to all cricket-based activities
· Brief players, coaches and staff where appropriate to ensure any communications linked back to the Club (with particular reference to individual social media accounts) do not bring the Club into disrepute

· Draft Club statements and event speeches for Senior Management Team and Committee members
· Identify new PR opportunities for all non-cricket areas of the business

· Develop and maintain an annual PR calendar, enforcing a clear working timetable for each project

· Ensure delivery, reporting and evaluation of all PR campaigns

· Ensure delivery of all PR related events

· Ensure the management of all incoming press and media requests liaising with the appropriate member of the Senior Management Team
Player/Cricket Department Support

· Proactively develop the cricket element of the Club’s communications including First and Second XI match reports

· Build and maintain good working relationships with the Cricket Department to support coaching and playing staff with media interaction

· Work with the Cricket Department to develop a protocol for player activity through media, charity support and other activities

· Devise a strategy to showcase off-field profile of players and coaching staff to drive recognition and awareness within the County

Match Days

· Manage all press and media activities on home and International match days including accreditation for visiting members of the press
· Provide relevant written content to deliver pre-match and post-match marketing campaigns

· Support the marketing team in the delivery of marketing and communications related match day activity, including event presentation, match information, PA brief, content for the reply screen, specific event or presentation briefs, photography briefs, scorecards, press box and broadcast suite facilities

· Network with sponsors, media and other partners on major match days to strengthen relationships and identify future business opportunities

Entertainment and Events
· Work closely with the Client Relationship Manager to devise and manage the delivery of sponsorship activation rights to support existing relationships and develop new relationships for future business opportunities 

· Devise and manage an annual event for all media and press to develop relationships and enhance media opportunities

· Provide creative input into the concept and presentation of the Club’s events

Photography

· Ensure relevant photography is available for all the Club’s photographic needs

· Oversee the commissioning and shooting of all sports and non-sports photography for the Club 

Non-Match Day Events

· When required ensure delivery of any presentations, written copy or creative content is available for the event  

Trent Bridge Community Trust (TBCT) & Nottinghamshire Cricket Board (NCB) 
· In conjunction with the Senior Marketing Manager, mentor the Marketing & Communications Assistant (Participation) ensuring your expertise supports the delivery of marketing materials to the NCB & TBCT and that they are to the same standard as those of the Club
