MEDIA & COMMUNICATIONS MANAGER
PERSON SPECIFICATION

Department:  Commercial
	
	Essential
	Desirable

	Knowledge
	Knowledge of internal and external communication strategy

Knowledge of all forms of media exploitation including written, verbal and new media

Demonstrate knowledge of crisis and reputation management

	Knowledge of cricket

Up to date knowledge of regional and national media contacts within cricket

Knowledge of emerging trends and technologies in digital marketing



	Experience
	Relevant experience in an applicable marketing role including the management of media and communications
Creating written content for printed publications, website and other digital formats 
Creating video content including player / manager interviews live to camera

	Experience in an applicable marketing role within the sports sector
Creating match reports for a professional sports team
Experience in a broader marketing role with a particular focus on digital marketing

	Skills
	High quality written output across a variety of subjects including editorial pieces, match reports, web site, corporate publications and club presentations.

Ability to communicate with a diverse audience including players, members, staff at all levels and members of the press
Excellent report writing skills and the ability to assimilate and summarise complex issues

Good project management and organisational skills 

Ability to work on own initiative and collaboratively with colleagues

	Creative flair and design skills 

Ability to create engaging presentations and speech writing

Image manipulation and video editing

	Qualifications
	Sound secondary school achievement to A level standard
	Relevant undergraduate degree
Recognised marketing qualification



	IT Skills
	Solid IT skills 

	Working knowledge of industry-standard CRM, data warehouse and design packages 

Intermediate level use of Adobe Photoshop



