NOTTINGHAMSHIRE COUNTY CRICKET CLUB

PERSON SPECIFICATION: DIGITAL MARKETING MANAGER
DEPARTMENT: MARKETING AND COMMUNICATIONS
	
	Essential
	Desirable

	Experience
	Tactical marketing
Working to the guidelines of a reputable brand

Campaign concept creation

	Tactical marketing in a sporting environment
Rebranding



	Knowledge
	How to use owned and paid media to achieve marketing objectives
Digital trends
Email Marketing

Database management

Social Media advertising

What makes effective written, photographic and video content


	Cricket at recreational, professional and international level
Knowledge of photography / filming /
video editing / graphic design and presentation skills

Paid Search, Display and Social advertising

Search Engine Optimisation

	Skills
	Creative flair

Industry standard copy writing, photography and video skills
Ability to communicate to and with a diverse audience (players, members, staff and the public)

Ability to evaluate and evolve an existing marketing campaign or design a new one from scratch
The ability to write an inspiring creative brief and to quality control content of all disciplines

Good project management and organisational skills

Ability to work on own initiative and collaboratively with colleagues and external partners

Ability to editorially cover a sporting event across owned media channels


	Writing to a brand tone of voice

A specialist skill within multimedia content generation. 


	Qualifications
	
	Relevant industry-recognised qualification, professional award or academic attainment


	Qualities & Attitude
	Pro-active, flexible, trustworthy, approachable, discreet, analytical, well-presented with clear diction, confident demeanour and the ability to command respect
Eye for detail

Ability to multi task


	

	Other
	Willingness to work evenings and weekends

Willingness to travel to away fixtures as and when required


	


