MARKETING AND COMMUNICATIONS DEPARTMENT ROLE PROFILE

DIGITAL MARKETING MANAGER 
RESPONSIBLE TO:
Head of Marketing and Communications
RESPONSIBLE FOR:

N/A
RELEVANT GENERAL OBJECTIVES 
· Manage the continual development of the club’s marketing functions, meeting objectives across all areas of business
· Protect and enhance the Trent Bridge brand and its values

· Enhance the reputation of Trent Bridge as a world-class venue
· Raise the profile of the club’s talent

· Execution of marketing campaigns, executed within budget, that achieve their objectives 
CAMPAIGNING
· Tactical execution across owned and paid media
· Deliver campaigns that uphold the Club’s reputation for impact and innovation 

· Increase attendances at Vitality Blast fixtures to the point of regular in-advance sell-outs

· Coordinate campaigns that drive sell-out attendances for international fixtures at Trent Bridge

· Maintain upward trend in membership and season ticket sales
· Deliver marketing briefs for the business to business sales, events, restaurant and charity arms of the business, as well as participation in the recreational game.

DATA AND DIRECT MARKETING

· Planning, execution and evaluation of email and SMS led marketing campaigns

· Coordinating growth, cleanliness and segmentation of databases whilst ensuring continual compliance with GDPR law
OWNED MEDIA
· Ensure that the club’s website is industry leading in appearance, functionality and content quality
· Generate and coordinate content to ensure that our social media channels are industry leading
· Brief, generate, quality control and publish content for the club’s website and social media channels
LEADERSHIP
· Contribute to the overall marketing and communications strategy

· Cultivate relationships of mutual benefit with agencies including Two Circles (data & marketing), 3-Bit (website) Affixxius Films (creative content) and Stoneheart Media (editorial content)
· Generation of reports to keep the Head of Marketing & Communications, Commercial Director, Chief Executive and Committee informed

· Decision making within the framework of the Marketing and Communications strategy
· Deputising for the Head of Marketing and Communications

· Identify trends and best practice across marketing and digital engagement

· Build and maintain professional relationships with cricketers, coaching staff and other high profile representatives of the Club to ensure their support with content generation
BRAND

· Refresh and enforce the Club’s brand guidelines

· Drive complete adherence across all output

MATCHDAYS

· Matchday production role which could include camera work, media support, live streaming, trouble-shooting, digital event coverage, match coverage and other appropriate duties
